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Sample Company Target Date Funds As of December 31, 2007
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Performance Attribution (3-years): Sample Company Target Date Funds Total Value Added’ = M Selection Effect® + = Aggression Effect® + B Concentration Effect®
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Performance Attribution: All Fund Families with 3 year history Average Total Value Added' = B Average Selection Effect + I Average Aggression Effect + B Average Concentration Effect
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Total Equity Allocation and 3-Year Returns™
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3-Year Annualized Total Return': I Sample Company ' Defensive Index'® 1 Peer Target Funds
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3-Year Risk & Reward Sample Company vs. PLANSPONSOR On Target Defensive Index'®
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Company Commentary

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Praesent mi lorem, adipiscing
vitae, tempus id, venenatis id, nunc. Suspendisse congue. Nam nec est. Sed suscipit.
Duis in turpis at lectus tincidunt mollis. Nullam rhoncus velit sit amet neque. Nullam
velit odio, accumsan rutrum, fringilla hendrerit, vehicula et, felis. Aliquam lectus.
Suspendisse lobortis cursus lacus. Curabitur ut lacus. Sed accumsan. Duis dictum
bibendum mi. Phasellus blandit imperdiet ipsum. Mauris vitae dui. Vestibulum dolor
odio, lacinia id, suscipit quis, tincidunt non, est. Etiam hendrerit nisi nec justo. In nec
mauris consectetuer odio pharetra commodo. Donec et risus.

Vestibulum est turpis, tincidunt nec, adipiscing elementum, dictum a, risus. Sed
sapien quam, feugiat in, suscipit eu, posuere vitae, dui. Nulla ac sapien. Cum sociis
natoque penatibus et magnis dis parturient montes, nascetur ridiculus mus. Integer
dignissim fringilla dui. Fusce malesuada pede non tellus. Donec tempus vestibulum
nulla. Aliqguam erat volutpat. In vitae dolor. Curabitur feugiat, lectus nec iaculis ultricies,
mi tortor tristique justo, aliguam dignissim ipsum nibh eu elit. Quisque accumsan urna
ut nibh. Nulla leo. Sed mauris. Nam dignissim, justo vel egestas pulvinar, felis metus
ultricies felis, ac faucibus turpis arcu vitae risus.

Etiam in sem. Vivamus lacinia eros at tortor. Duis feugiat nisl. Curabitur aliquet rutrum
sem. Pellentesque habitant morbi tristique senectus et netus et malesuada fames

ac turpis egestas. Vestibulum elit neque, molestie in, placerat nec, porta ac, diam.
Phasellus sit amet arcu id dui auctor vulputate. Donec pharetra, augue sit amet lobortis
gravida, mi pede dictum est, vulputate eleifend massa lectus sed neque. Fusce

metus. Mauris condimentum tincidunt orci. Curabitur eros. Etiam pretium mi id tortor.
Vestibulum ante ipsum primis in faucibus orci luctus et ultrices posuere cubilia Curae;
Pellentesque vehicula est et nulla. Donec at leo. Phasellus id purus. Donec sit amet
purus.

Ut pharetra enim quis metus. Pellentesque congue fermentum risus. Donec ut tellus.
Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean sapien. Morbi nec
neque ut dui malesuada porta. Suspendisse ornare iaculis est. Nulla lacinia gravida
lorem. Curabitur sed urna. Etiam eu eros et sapien feugiat blandit. Nulla id magna. In
nec nisi. Nullam venenatis. Praesent aliquet quam ut metus. Aliquam sit amet libero ac
odio vehicula ultricies.

Ut odio. Vestibulum varius hendrerit est. Suspendisse volutpat justo quis quam.
Suspendisse urna. Sed vitae nunc. Aliquam erat volutpat. Integer dictum. Pellentesque
quis neque nec pede ultricies venenatis. Praesent ut elit pellentesque orci congue
consectetuer. Sed porta, velit vel mollis tempus, augue arcu scelerisque lacus,
faucibus lobortis neque dui vitae diam. Aliquam tincidunt lacus. Pellentesque habitant
morbi tristique senectus et netus et malesuada fames ac turpis egestas.

Factsheet footnotes

1. Institutional Family Mean Expense Ratio:

the simple arithmetic mean of the Net Expense

Ratio as reported in Morningstar Principia® of
all target date funds in the lowest priced share
class of the fund family.

2. Overlay Fee: the difference between the

Acquired Fund Cost (weighted average
expense ratio of the underlying funds) and the
Expense Ratio.

3. TDA Fund Family Scores: The TDA Fund

Family Scores are designed to deliver a
coherent score for an entire fund family of
target date funds. The scores have four
sub-components: (1) Organization, (2) Fees &
Expenses, (3) Performance, and (4) Risk.

The Organization score is a subjective

evaluation of the factors which are not covered

in the other three objective components
of the score. The Fee & Expenses score is
based on the Family Mean Expense Ratio.
The Performance score is based on the

Average Total Value Added and the Risk score

is based on the Worst 3-Month Return. The
four components are weighted as follows:
Organization: 10%; Fees & Expenses: 30%;
Performance: 30%; and Risk: 30%, thereby
yielding the Overall Score. Fund families
without a 3-year performance history were
scored on Organization and Fees & Expenses
only; they do not receive an Overall score.

4. Major Asset Allocation: the allocation to the

following securities as reported in Morningstar
Principia®: US Stocks, Non-US Stocks, Bonds,

Cash, Other.

5. Current Fund: Any target date fund that has
passed its target date, such as a 2000 fund
or a 2005 fund, or any fund in the target date
series designed for retirement income.

6. Expense Ratio: the Prospectus Net Expense
Ratio as reported in Morningstar Principia®.

7. Total Value Added: the difference between
the actual return of the fund and the return
on the PLANSPONSOR On Target Defensive
Index. It is the sum of Selection plus
Aggression plus Concentration.

10.

12.

13.

14.

15.

. Selection Effect: the difference between

the fund’s actual return and the return the
fund would have earned had it implemented
its asset allocations passively, using all index
funds. It is the value added or subtracted by
active management, and is net of all fees.

. Aggression Effect: the value added or

subtracted because the mutual fund has an
equity allocation that is different than the
PLANSPONSOR On Target Defensive Index.

Concentration Effect: the effect of being less
diversified than the PLANSPONSOR On Target
Defensive Index.

. Risk, Average Selection, Aggression,

Concentration and Total Value Added:

the weighted sum of these measures across
target dates. Current funds are weighted 2X,
2010 funds are weighted 1.5X, 2015 funds are
weighted 1.25X. All other target dates are equal
weighted, or 1X.

Total Equity Allocation: Average Asset
Allocation of US Stocks plus Foreign Stocks
for the three calendar years of 2005, 2006 and
2007. We use 2007 allocation for fund families
with less than three years history.

Total Return is calculated by geometrically
linking, i.e. compounding, monthly returns.
Total return is not adjusted for taxes or inflation.

Standard deviation: root mean square of
monthly returns away from their average return.

PLANSPONSOR On Target Defensive
Index: One of a series of target date indexes
developed by Target Date Analytics LLC and
distributed by PLANSPONSOR. For more
information, go to www.tdbench.com.

Source: Compilation and analysis by Target
Date Analytics LLC. Raw data from Morningstar
Principia®, as of December 31, 2007.
Morningstar makes every effort to ensure the
accuracy of this data but cannot guarantee
completeness or accuracy.
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